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Lights, camera-phone, chats... audience!

By Caroline Coskry
Caroline@oraclepr.co.uk

| have a face for radio. The thought of getting in front of the
camera for a series of Women In Business ‘sofa talks’ filled me with
absolute dread. Why would anyone want to watch us have candid
conversations about all things work and life? That was my initial
reaction when our creative team presented the idea. As much as
I'm still recovering from the experience, the one thing | will say is,
they were right - judging by our sudden increase in engagement
rate, click-throughs to our website as well as the comments and
conversations | have had with people subsequently - they won.

I think it is fair to say we have been inspired by many; thisisn't
something new. But it is new for us as a business and the best
advice | can give is, whether it's a B2C or B2B audience you are
hoping to engage with, show yourself! (Apologies, Frozen is at its
all-time high in our house). If you are engaged or intrigued by what
someone has to say, there usually comes a feeling of agreeability
and likeness which has an immediate impact. This is why TikTok
works so well. If you like what you hear or see then the next step is
to follow for more.

The popularity of human-interest derives from the ability to put
the consumer at the heart of the story by making the content
relatable to the viewer to draw their attention. This is another
reason why we spend a lot of time on interviewing, writing, and
pitching new homes purchaser case studies for our clients. We
understand that readers are interested in what other people have
to say. If you aren't achieving this as a business, it is something we
can help you work on with our case study training sessions. We
help coach businesses on how to get the best case studies and
more importantly, how to educate and motivate their staff to find
the best stories.

People need to know you exist before they can buy from you. They
need to see the people in the business and feel the familiarity that
comes with that. So this is one thing we are encouraging our
clients to do more, even if they don't feel wholly comfortable doing
so. Allowing people to see more about who is behind the business
is incredibly powerful and valuable!

As for us, we are a people driven business, our staff are our

strongest asset and | am immensely proud of them all, even when

they make me do ‘'sofa-talks’. Talking of which, the next episode

will be ‘dropping’ onto social very soon I'm told. Enjoy! Click to watch the video series on
our LinkedIn page



https://www.linkedin.com/feed/update/urn:li:activity:7039138970923868160
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Celebrating 6 years of our PRCA accreditation

We are delighted to announce that we have
recently maintained our Communications
Management Standard (CMS) accreditation
by the PRCA for the sixth consecutive year.
The accreditation demonstrates our
consistent commitment to maintaining the
best practices in the PR industry.

Designed to recognise PR excellence, the
CMS assesses consultancies across nine
core areas; we were scored on leadership &
communication, business planning,
business improvement, financial
management & systems, campaign
management, client satisfaction, new
business, people management and
diversity. Receiving this award is therefore a
reflection of our incredible leadership,
investment in our employees and dedication
to providing the best possible service for
our clients.

Carol Magill, CMS Assessor for the PRCA
comments: “Oracle PR provided evidence on
financial management, diversity,
communication, and leadership. The
financial reports demonstrate that this
agency has a firm handle on costs and
revenue and collate client income very
regularly. They use graphs to track their
progress and see the state of play from
2021/22, a type of analysis that is vital
during these challenging times.”

“Diversity was equally strong, with Oracle’s
shared space facilitating disabled access
and consideration for parental/carers
changing work patterns. In addition, all staff
are afforded flexible working with the
provision that client engagement is not
impacted. On communication and
leadership, the job descriptions outline core
leadership competencies and there is
regular forward planning and an annual
appraisal process.”
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Introducing Guardian Building Systems

At the end of last year, we were incredibly
pleased to begin work with the fantastic
team at Guardian Building Systems.
Guardian Building Systems is a fabricator
of conservatory roofs. They were
established in 1998. Their hero product is
the Guardian Warm Roof which is a solution
to conservatories being too hot during
summer and too cold during winter.

Armed with a robust marketing strategy,
we were tasked with increasing leads,
brand awareness and traffic to the website
through direct mail campaigns, display
adverts, digital tv and radio as well as
social ads.

Danny Hill, Marketing Director at Guardian
Building Systems said: “We have worked
with Oracle over the past 6 months with a
specific brief to increase our brand
awareness and our lead generation for our
key product; the Guardian Warm Roof. Over
the past 6 months we have increased our
website traffic by 155% vs the previous year
and increased our leads by over 54%.
Furthermore, there is a close partnership of
analysis and optimisation to ensure the very
best ROl on every £ we spend in marketing.”
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Clare Sanderson, Chief Development Officer
at Oracle said: “"GBS came to us with a
fantastic product in the Guardian Warm
Roof and the objective to be the most
recognised replacement solid roof on the
market. The target audience is very simply
anybody that owns a conservatory,
essentially empty nesters and home
makers. We put together a proposal for the
first two quarters to capture this audience
and ensure we place them as a market
leader in their field. Delighted with the
success, we are currently working on
proposals for the next quarter, targeting
both consumer and trade markets. We have
been incredibly pleased with the success so
far and are enjoying working with the team.”

€6 We are very pleased to have achieved the CMS accreditation for
the sixth year running, providing external verification that our
business is operating with quality and consistency. This reflects The
Oracle Group’s commitment to delivering a high-quality, professional
service to our clients, and ensuring that every member of our team
can develop and grow. We are looking forward to building upon our

score and making further improvements in the future.”
CAROLINE COSKRY, CHAIR OF THE ORACLE GROUP




Time to be Influenced

It's impossible to ignore the power of social media’s
widening reach, and in turn, the power of influencers; a
person with the ability to inspire potential buyers of a
product or service by promoting it on social media.
This rising prominence is so great that 68.3% of B2C
marketers are currently using influencers and 21.2%
have plans to use them in the future.

The world of influencing is a complex one,
encompassing every field, industry and
product you can think of. From beauty
products, to restaurants, and from the
latest dating app to home products,
everything can be tapped into using an
influencer. This of course, includes homes.

To successfully include influencer
marketing in your campaigns, it is crucial to
maximise the three R's: Relevance, Reach
and Resonance.

1. Relevance. Is your influencer relevant to
your campaign? Do they believe in your
aims, origins and product, and equally, is
their audience relevant? An influencer and
audience which don't match your buyer
profile, or believe in what they’re promoting,
won't work - people will see right through
this and question the authenticity of you
and your campaign.

2. Reach. This doesn't mean how many
people will see the content but whois it
reaching. Although high numbers of
followers can be beneficial, most of the time
it is quality over quantity.

3. Resonance. Is the content produced
going to resonate with the target audience?
Audiences need to be impacted by the
content; it needs to make them feel, think
or do. Considering the characteristics of the
campaign and the actual content is crucial
too. Willimages or an Instagram Reel work
better, or will live content or pre-recorded
be more relatable?

Thatis alot to think about! To help, we have
got some top tips for influencer marketing:

- Before you even chose an influencer, be
clear with your ambitions, expected
outcomes and top-line messaging

- Give the influencer creative freedom; they
are the expert and know their audience and
what they will respond well to

- Monitor content and engagements even
after the campaign has finished

- Maximise your own assets; use your show
homes for the filming location, have your
social media executive on site to get some
behind the scenes footage, ask your sales
team to speak to the influencer to share
target audiences and key USPs

- Report on results - overall, it's the success
of the campaign which counts, so report on
how well the influencer’s content has
performed but also the increase in clicks,
engagements, interest and web traffic on
your own channel

Influencer marketing is much more than just
posting a photo. Getting it right takes time,
an appropriate budget, suitable
deliverables, accurate contracts,
negotiations, liaison, relationship-building,
creativity and social media expertise. This is
where we can step in. We will do all the
above, from creating the initial proposal
right through to documenting the results.
Now is the time to be influenced and use
influence to your advantage.

Take alook at the results of our latest influencer campaigns: Kelsey - Issy - Tiny and the House
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https://theoraclegroup.co.uk/casestudy/brunswick-house/
https://theoraclegroup.co.uk/casestudy/issy-the-vegan-visits-windsor-apartments/
https://theoraclegroup.co.uk/casestudy/peabody-x-tiny-and-the-house/

Handover of six SoloHaus
homes to Emmaus

The Brief

Oracle was tasked to organise and co-
ordinate an event to celebrate the handover
of six gifted SoloHaus homes to Emmaus
Cambridge.

Marking the 20th anniversary, SoloHaus
was the brainchild of The Hill Group. A £15
million pledge that funded the design and
creation of these purpose-built, fully
furnished and equipped modular homes.
Hill worked with leading homeless charities
to produce a safe and secure temporary
accommodation for vulnerable people.

The Planning Process

Planning for this event started in Autumn
2022 and as is often the way on a
construction project, hurdles on site meant
there were date changes - four in the end!
Though frustrating for Hill, Emmaus and
ourselves, there were benefits as the
fluctuating date did give us the timeframe
needed to invite the Royal household

and we were very fortunate to have a
positive acceptance from Mrs Julie Spence,
His Majesty’s Lord Lieutenant, of
Cambridgeshire.

As part of the planning, we introduced
influencer Tayo Oguntonade to The Hill
Group and Tayo attended the event to
livestream it on his professional Instagram
account. He also carried out a series of
interviews which included Terry Waite,
two companions and other senior
Emmaus staff.

The Concept

Emmaus is a charity that offers homes,
employment opportunities and personal
support to a community of formerly
homeless people. The six SoloHaus homes
will provide safe, secure temporary
accommodation for the area’s most
vulnerable people to assist the charity's
work and were donated as a part of

Hill's Foundation 200 initiative.

This event was to mark the handover of
the six homes that are situated on the land
at Emmaus Cambridge and will make

ideal follow-on homes for residents that
are keen to try out a greater level of
independent living.

Emmaus Cambridge is incredibly proud of
the work that they do here and due to the
significance of the event, the President of
Emmaus UK, Terry Waite and the founder of
Emmaus UK and Cambridge, Selwyn Image
were delighted to be part of the celebration.

Local press from Cambridge Independent
and BBC Look East also accepted the
invitation to attend.

The Event

The handover took place on the 23rd
January on an extremely icy but beautifully
sunny day. There were at least 45 people in
attendance which included staff and
companions from Emmaus, local
stakeholders and the VIPs.

A series of short speeches from the VIPs
and a representative from The Hill Group
ensued before the ribbon cutting, where The
Lord Lieutenant of Cambridge used the
ceremonial scissors and made Emmaus the
official owners of the SoloHaus homes.

Tours of the SoloHaus homes then took
place as guests were able to see for
themselves what a fantastic innovation
these purpose-built modular homes are.

BBC Look East interviewed Terry Waite for
its Saturday morning show, which is the
most popular show of the week for them.

Emmaus laid on the most fabulous lunch
in their canteen where stakeholders could
mingle and enjoy homecooked food made
in the kitchens and included some of

the most delicious homemade ltalian cake
| have ever tasted!

Coverage

Coverage was extensive including local,
trade and radio press. The story was shared
by Emmaus, The Hill Group and by Tayo
Oguntonade. It has also resulted in an
interview with The Daily Mail which is

still to go live.

Alongside documentation for social
media, the photographer also captured
fantastic images of the event to be used
for grid posts.

If you're thinking of holding an event and
want to discuss this with one of our experts,
getin touch with our events team at
events@oraclepr.co.uk.



mailto:events@oraclepr.co.uk

New Service for Housebuilders

and New Homeowners:

Introducing Thread and Dandy

Choosing window dressings in a brand-new
home can feel overwhelming, but it's also
really integral to making the space feel
warm and inviting. Alleviating this pressure,
our client Andrew Henry Interiors, launched
Thread and Dandy last year. The new
extension of their offering makes and
installs bespoke window dressings and soft
furnishings, selling largely to new
homebuyers and developers with stock
plots that benefit from this homely addition.

Thread and Dandy has experienced a great
start to the year, with an impressive number
of orders confirmed for the first quarter of
2023. Working with leading developers

including London Square, Newland Homes,
Brookworth Homes, Vistry and Barratt
David Wilson, the service is achieving
particularly impressive sales from new
homebuyers faced with a whole property
to style.

As part of their ongoing commitment to
their developer clients, the team has
recently held a series of site events,
showcasing upcoming trends and sharing
expert styling advice. These events are
relaxed and informal, and as well as offering
added value, they provide an easy way for
homeowners and potential buyers to meet
one another.

THREAD
S DANDY

SOFT FURNISHINGS

A recent purchaser commented: “Great
experience from start to finish. Initially, last
year, Thread and Dandy supplied all the
window treatments (curtains, Roman blinds,
slatted blinds)in our 4-bedroom new-build
house. We recently had additional curtains
for our family room which were made and
fitted in a month. Products and service have
been excellent at a price comparable to
competitors. | wouldn't hesitate to
recommend.”

Thread and Dandy are planning more events
in the coming months. To find out more,
email andrew@threadanddandy.co.uk
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Raising awareness of Rosechurch Homes

For the past eight months we have worked
with the team at Trenport Property Holdings
to help launch the stunning new homes
available through its residential arm,
Rosechurch Homes.

With sales launches at Edgelake in
Sittingbourne and St Mary’s View in Burham,
it has been a busy period for Rosechurch
Homes and we have thoroughly enjoyed
supporting and building relationships with
the team, understanding their
commendable philosophy and helping them
achieve their goals.

So far, our work has included launching new
developments, securing national coverage,
organising a case study video and providing
comments on planning. We have also
written and designed a new company

brochure. Our favourite activity to date
though has been taking a key property
journalist to Edgelake, Rosechurch Homes'
lakeside development, so they could see the
show home first-hand, learn more about the
future of Rosechurch Homes and enjoy a
whistle stop tour around the local area.

Urmila Lall, Head of Sales & Marketing
comments: “We have thoroughly enjoyed
working with Oracle over the past year.
Launching our two residential
developments, Edgelake and St Mary’s View,
has been a really exciting time for our team
and we appreciate Oracle’s expertise and
support on promoting both schemes.”

We look forward to continuing supporting
and working alongside the team on
developments.

Rosechurch
Homes



mailto:andrew@threadanddandy.co.uk

Woodland Trust Donation

We have recently donated to the Woodland
Trust, the UK's largest woodland
conservation charity, to support its mission
to create a world where woods and trees
thrive for people and nature. Our donation
provided half an acre of land for the Trust
which will see new trees planted, existing
greenery nurtured and beautiful areas
created for all to enjoy.

Our local Woodland Trust site is Langley
Vale Wood which is a beautiful area with
saplings, rolling fields and spectacular
views where you can see the famous Epsom
Downs racecourse and just make out
London’s city line on a clear day. Many of our
Oracle team members enjoy visiting the
woods with their families (and furry friends)

so helping this incredible organisation
continue their protection and conservation
work was a pleasure.

Zoe Murzell, Emma Holden and Bethan
Millett visited the woods recently to wander
around the lovely site and get some fresh air
before they started their day in the office.
The largest of the four First World War
Centenary Woods, Langley Vale Wood has
pockets of ancient woodland as well as
diverse and fascinating wildlife. In 2019, an
emotive memorial, The Regiment of Trees’,
was created to commemorate Lord
Kitchener's arrival at the site, one of the
most well-known local wartime stories. The
striking monument includes multiple
life-size stone soldiers and a remarkable

carved wood sculpture made of 35 pieces of
oak, each about six metres high, with
extracts from seven wartime poems etched
into them.

At The Oracle Group, we prioritise fulfilling
our ESG commitments and spend a lot of
time ensuring we do as much as we can for
the environment and local community. It
has been wonderful to support alocal
charity who do so much for the natural
neighbourhood, and we hope our donation ‘.'.-'ETE‘..IEF
will help maintain the woods' brilliance.

n

Charity Shop Takeover for The Children’s Trust

One of our chosen charities for this year is
The Children’s Trust, a fantastic
organisation that works to support children
with neurodisability and brain injury. Their
lifechanging work delivers rehabilitation,
education and community services through
skilled teams who work with children, young
people, and their families. We will be
working on fundraising initiatives for this
worthy cause throughout 2023, and we'll be
cheering on our Chief Development Officer
Clare Sanderson as she runs the London
Marathon for them in April!

Each member of the Oracle Team receives
two days off for volunteering each year,
and we thoroughly enjoyed using the first
of these days last weekend, as we split into
two teams and competed to raise as much
money as possible by taking over

The Children's Trust's Reigate and Redhill
charity shops.

The competition was fierce, as each team
brainstormed creative ideas to increase
custom for each store. Team Reigate
organised a Mother’s Day raffle, whereas
over in the Redbhill shop, the team borrowed
the charity’s bunny rabbit mascot, and sold
rabbit sweet hampers at the till. Both teams
got well and truly stuck in with the day to
day running of the shops, and set to work
sorting through donations, placing stock,
dressing the windows, as well as pricing
items and manning the tills. The day was
also a perfect opportunity to deliver our
own donations, which have been accruing in
the office since the start of the year.

After a busy day of sales in both shops, we
were delighted to receive some wonderful
feedback from the Shop Managers, who
informed us that in total, both shops had
raised a combined sum of £2,455.98. Team
Reigate took home the highest takings with
£1220.70 and were crowned the winners!

However, Team Redhill were not far behind,
and managed to process a huge 700 items
from the stockroom to the shopfloor. It was
a pleasure to volunteer with The Children’s
Trust and wed like to thank the lovely Shop
Managers for having us.

We look forward to continuing to support
The Children’s Trust in 2023. Our next
fundraising event for this brilliant charity
will be held on Saturday 15th Aprilin The
Ashley Centre, Epsom, from 10am to
4.30pm. Come down and help us run, row,
and cycle a marathon distance to raise
funds, and enjoy a range of crafting
activities for children and a visit from
Ashley Bear himself!



12 THe OracLe Group

Getting to know...

Harriet Bolt

Let us reintroduce, Harriet Bolt, who has re-joined Oracle as a Social
Media Consultant after first joining the agency over 11 years ago...

What made you want to become a
social media consultant?

Three years ago, when we were all baking
banana bread, grappling Zoom meetings
and downloading TikTok, | thought | would
do my bit and help some local businesses
adapt to marketing their business online.
| enjoyed the experience and freedom to
consult so much that | set my sights on
doing it independently.

When the opportunity came to support
Oracle with a few social media projects, it
felt like a right place, right time’moment.
| know the team well having started as

an account executive all those years ago
and have returned armed with a wealth of
property PR knowledge as well as B2B
tech experience.

Why specialise in social media?
Throughout my PR career, social media has
always been my go-to marketing tool for
clients. It requires strategic planning and
creativity, as well as an innate knowledge
of audience trends and behaviours.

| enjoy advising clients on how to adopt
new technical features or respond to
algorithm updates - it's always been my
strength and passion.

What's been your favourite project?

It would have to be my most recent! Filming
and editing a Women in Business series

to appear across Oracle’s social media
channels. As well as being good fun to
create, the content speaks for itself as
itincreased average engagement rates
across their LinkedIn and Instagram.

It reminded me how at its core, Oracle is
never afraid to try new things. The nature
of a PR professional is to hide behind the

Strategic PR and marketing experts

camera and push the client in the spotlight,
so it was refreshing to help the Oracle team

realise their aspirations to do it themselves.

If you could live in any home, what
would it be and why?

| walk past it daily! | like to think everyone
has a dream road they aspire to live in, and
| often walk down one near me and dream
of one day moving into one of its beautiful,
detached Victorian houses. If not already,
it would be lovingly renovated, with an
expansive kitchen/dining area and bi-fold
doors opening out to an outdoor terrace.
There would need to be a separate living
room filled with period detailing and my
ultimate wish - a utility room!

Who are your main influences?

| have a newfound respect for working
parents which | thought | always
appreciated but could never truly
understand until it happened to me. I'm now
in awe of anyone who juggles a busy career
while raising children. Of course, at times it
can feel exhausting, but I've certainly found
it gave me the drive to become a social
media consultant which | may not have
done otherwise.

What gets you up in the morning?
My two young daughters, demanding
breakfast! There's really no need to set
alarms in this house!

Favourite restaurant?

Does Gails count? It's just opened about

a 10-minute walk from my house and I'm
there constantly spending a small fortune.
Otherwise, The Pig. Brockenhurst in the
New Forest is also a favourite one to visit
- hearty, locally-sourced food from the
kitchen garden, served in a beautiful
stately setting.

Favourite music?

Since my husband and | travelled to Canada
for our honeymoon, we got into country
music, especially when travelling between
cities. It's easy listening and good to have
on at any time of the day. I've also just
discovered Greta Van Fleet and hoping they
might tour the UK one day.

Favourite film?

Any terrible 90s classic - | love anything
that creates nostalgia. Also, the last film |
watched at the cinema was Elvis and | spent
a good few days afterwards convincing
everyone to go and watch it as well.

Random fact about myself?

| used to go to aqility classes with my
sprocker spaniel. I'm not overly sporty

but wanted to try something different that
got me away from my desk after along
day. | even entered a competition -

and lost, obviously!
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